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Birmingham magazine readers are always in the know on the latest hotspots and happenings 
in the Magic City. Beautiful design combined with original content by local writers makes 
Birmingham magazine the definitive guide to everything Birmingham.
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“We love Birmingham magazine because of the 
variety of information it covers about the city. [We] 
bought our house in Crestwood based on the things 
we read about different neighborhoods in the 
magazine.”

TODD AND CAROLINE
BIRMINGHAM MAGAZINE READERS

“I loved the article on the new millennial Mayor 
Randall Woodfin. It was very interesting, enlight-
ening and intriguing. I think it was a great idea to 
help us understand who he is and think it will be 
very inspiring for young men.”

CHLOE
BIRMINGHAM MAGAZINE READER

“We are a lot of different kind of people, places, 
business ideas and companies, salons and shops, 
communities and schools, foods... I love the  
magazine for covering all of Birmingham.”

GEADONNA
BIRMINGHAM MAGAZINE READER
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We write content that draws loyal readers and produces  
customers for our advertisers. Each issue always includes:

City Life: Current events, city news, and people and business profiles
Culture: Arts, entertainment, events, and happenings around town

Table: Recipes, what’s in season, restaurant spotlights, and food news
Living: Decorating, interior design, fashion, home, shopping, and travel

We’ve worked with Birmingham magazine since we opened our 
doors 10 years ago, because they care about our business. If we 
are trying to reach couples currently shopping for rings, or simply 
hosting in-store events, the magazine reaches our target audience.
I also love the Best of Birmingham party and look forward to [the 
magazine’s] events each year!

ALLIE FARLOW, MARKETING AND MERCHANDISING MANAGER
DIAMONDS DIRECT-BIRMINGHAM
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Align your brand with  magazine.

1) 	 Display advertising
	 Print: Use our high-end, monthly  

magazine to showcase your business. 
Supply a beautiful ad or we can design 
one for you. Single, 6-time and 12-time 
insertions available. 

	 Digital: Add digital advertising to  
reach a larger audience and capture 
anyone interested in Birmingham  
magazine content.

	
2) 	 Advertorial
	 Tell your story through a written article 

that appears similar to our editorial 
content. 

3) 	 Special Promotional Sections  
(see calendar, page 11)

	 We offer themed sections throughout 
the year that focus on specific business 
sectors.

4) 	 Event Sponsorship
	 We host and produce well-attended 

events, such as Best of Birmingham 
and Women Who Shape the State.

5)	 Birmingham Buzz  
(weekly email newsletter) 
Weekly round up of what’s happening 
around town, sent every Thursday. 
Advertise in the newsletter or send a 
custom e-blast to our subscribers.

full-page ad

digital ad on AL.com

digital ad in the 
Birmingham Buzz 

newsletter

YOUR 
AD 
HERE

YOUR AD HERE
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“I have advertised with Birmingham magazine for several years  
because their audience is loyal and has buying power. Whether it’s 
a print ad, event sponsorship or community engagement opportunity 
— I always get incredible value with my advertising dollars.”

CURT MORRIS, OWNER
LA-Z-BOY FURNITURE GALLERIES
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DID YOU 
KNOW?

Birmingham magazine 
readers are 

6.5x 
more likely to make 

a bridal shop purchase.



26% 
of readers have a 
household income 

over $100,000

99K+
Social Media 

Followers
(Facebook, Instagram, Twitter) 

119K+
Readers –  

that’s 2x more than our 
top two competitors!

78% 
More likely to have 

graduated from college

6x 
More likely to own a 

second home

54% 
more likely to have 

purchased jewelry in 
the past year

9x 
more likely to 

purchase a vehicle 
valued at over 

$45,000

57% 
of readers plan to take 

a beach or lake vacation 
in the next 12 months

44%
more likely to  

purchase furniture 
in the next year

SCARBOROUGH (FEB 2017- MARCH 2018),  BIRMINGHAM DMA. SOME NUMBERS ARE ROUNDED FOR READABILITY. **ACXIOM 2016.

41%
have a net worth of over 

$1 million**

 magazine’s Affluent Audience

47% 
Ages 18-49
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ISSUE
EDITORIAL 
FEATURES 

SPECIAL 
PROMOTIONAL 
SECTION*

ADVERTORIAL
SPACE  

RESERVATION
DEADLINE

AD SPACE
RESERVATION 

DEADLINE
FINAL 

CREATIVE DUE

JAN HEALTH & BEAUTY
Best Doctors of America: 
Birmingham 11/8/18 11/19/18 11/28/18

FEB LOVE & WEDDINGS

College Profiles 
Weddings 
Honeymoon Destination 
Guide 12/11/18 12/20/18 12/27/18

MAR NEIGHBORHOODS Private & Preschool Guide 1/11/19 1/23/19 1/30/19

APR HOME & GARDEN

Beautiful Homes 
Top Attorneys 
Realtor Profiles 2/11/19 2/20/19 2/27/19

MAY BEACH

Moms in Business 
Travel 
Power 50 3/11/19 3/20/19 3/27/19

JUN BEER & BBQ

Guide to Summer 
City Guide 
Senior Lifestyles 4/8/19 4/17/19 4/24/19

JUL BEAT THE HEAT

Young Professionals / Top 
Influencers 
Loft Living / Real Estate 
Great Places to Work 5/9/19 5/20/19 5/28/19

AUG FOOD
College Guide 
Private & Preschool Guide 6/7/19 6/18/19 6/25/19

SEP BEST OF BIRMINGHAM
Best of Birmingham 
Komen Race for the Cure 7/8/19 7/17/19 7/24/19

OCT TRICK OR TREAT
Medical Champions of Care 
Travel 8/9/19 8/20/19 8/27/19

NOV WOMEN
Women Who Shape the State 
Travel 9/9/19 9/18/19 9/25/19

DEC HOLIDAY
Holiday 
Faith & Worship Guide 10/14/19 10/23/19 10/30/19

*Subject to change.

Print Advertising

Calendar

There are three main ways to appear in the printed edition of Birmingham 
magazine: 

1. Standard display advertising (see ad sizes on page 12)  
2. Advertorial advertising (a paid article about your business)   
3. An ad or advertorial in a special promotional section

Camera-ready artwork is due five weeks in advance of the issue date. This 
applies to both display and advertorial ads.

Every single issue of Birmingham magazine covers a wide range of content 
that draws our affluent audience: current events, city news, people and 
business profiles, arts, entertainment, food news, decorating, fashion, home, 
shopping, and travel.
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 magazine Ad Specifications

Trim Size  
(in inches)

Bleed Size  
(trim +.125” on all sides

Width Height Width Height
1/4 page 4.0625 5.3125 4.3125 5.5625
1/3 page 2.625 10.875 2.875 11.125
1/2 page Horz. 8.375 5.3125 8.625 5.5625
1/2 page Vert. 4.0625 10.875 4.3125 11.125
Full page 8.375 10.875 8.625 11.125
2-page spread 16.75 10.875 17 11.125

full page

half page - V half page - Hthird pagequarter page

2-page spread

File submission 
Your ad must be submitted as a PDF (preferred), with all fonts embedded
•	 PDF Setting: PDF/X4
•	 Images: 300 dpi; Colorspace: CMYK
•	 Output intent: Web Coated SWOP 2006 Grade 3 Paper
•	 Document set up tips:

• 	 Option 1: Set your document size to the trim size above. Set your live area margins to .5” on 
all sides. Set your bleed to .125” on all sides. Export as PDF with document bleed: .125” on all 
sides; no printer marks.

• 	 Option 2: Set your document size to the bleed size above. Set your live area margins to .625” 
on all sides. Export as PDF; no printer marks.

Submit your ad to: bhammagads@al.com

n 	 Trim size: This represents 
what your final ad looks like 
after printing and trimming.

n 	 Bleed area: We require that 
all ads include an additional 
1/8 inch of bleed image on 
all four sides of your final 
artwork. Designers, add 
.125” of bleed on all sides.

n 	 Live (a.k.a. safe area): This 
represents the area that all 
important information such 
as text or logos should stay 
in. This is for two reasons:  
1) to provide the printer 
room for error when triming 
the page, and 2) to keep 
your message out of the 
center gutter. Live area is 
inset .5” from the trim size 
on all four sides.
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“Birmingham magazine (one of the best 
looking magazines in America ) keeps me up 

to date on all things Birmingham between 
visits. Now when I hit town, I’m in the loop 

on what’s hot and what’s happening!”
DAVID DANGLE

CHIEF EXECUTIVE OFFICER 
JOAN RIVERS WORLDWIDE





 Advertorial

Readers are able to connect with your brand through authentic stories.  
Our professional content writers are ready to craft the perfect piece.  

Content resembles editorial and is professionally written and designed.

Companion digital display ads will surround your article  
on AL.com or our affiliate sites.
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PAGE 64

PAGE 72

PAGE 55

Improve Your Wellness Through Art 12 The Inspiring Story Behind Salon U 22 Bright Lemon Recipes 40  
Escape the Cold to This Tropical Paradise 47 Gear Up for Your Workout 52 Eat Clean with 7 Nutrient-Rich Bowls 138

PAGE 81

A Gallery Tour of Mountain Brook 12 Bluff Park’s Listening Room 14 Make Fondue for Valentine’s Day 32 
Celebrate Mardi Gras in Mobile 41 Find Handcrafted Goods in Hoover 48 A Restaurant’s New Take on Italian 77

 
PAGE 52

A HISTORY
OF HOMEWOOD

THEN&NOW:
SEE HOW OUR SUBURBS HAVE GROWN 

PAGE 104

PAGE 71 10TOP
THINGS TO DO IN THE

SUBURBS
DATE 
NIGHT
DINING 
GUIDE FOR  

VALENTINE’S 
DA Y

 
PAGE 63

 w  w
ILLUSTRATION BY

SHANNON ROBINSON

Get A Painted Portrait of Your Pet 15 Meet This 9-Year-Old Author 32 Healthy, Kid-Approved Smoothies 36  
One Family’s Home Renovation 41 A Favorite Restaurant’s Long-Awaited Return 99 The Ultimate Bacon Sandwich 108

 
PAGE 75

MODERN

FAMILY

TAKING  

ART  
TO HEART

 
PAGE 59

The Results Are In! 3
SEE THE CITY’S BEST FAMILY ACTIVITIES,

resources, PLACES, AND MORE!

EVERYDAY 

STYLE 
FOR THE

WITH HOSPITAL

THERAPY PROGRAMS

PAGE 85

9 AND PETS, TOO!  0
THE CUTEST LEASHES,

COLLARS,TOYS, AND MORE! 
PAGE 48

PLUS

p.115

Shipt: Changing the Grocery 

DELIVERY GAME 
p.11

Best Home &  

GARDEN SHOPS
p.64

Eat Fresh at  

REAL & ROSEMARY
p.35

p.104

growing
a community

THROUGH SCHOOL FARMS

JONES VALLEY:

THE HOME & GARDEN ISSUE

Spring

MODERN  
MAKEOVERS
3 Magic City Home Renovations

p.77

p.90

Check out our 
NEW LOOK

inside!

GARDENS

GORGEOUS

Hangout: The Ultimate Beach 

MUSIC FESTIVAL
p.21

Put Together the Perfect 
BEACH OUTFIT

p.56

Shuck ‘em, Cook ‘em, Love ‘em:

OYSTERS 101
p.40

REDISCOVER

Panama City 
Beach 

WITH THE WHOLE FAMILY
p.77

Escape
    TO THE  Coast

RELAX IN A

Caribbean-
Inspired

BEACH TOWN JUST 
4 HOURS FROM  
THE MAGIC CITY

p.84

+
SEE INSIDE THREE

Beautiful
Beach Homes

p.99

Find Your Way Around Oak Mountain

STATE PARK
p.17

5 Outdoor Groups that Will 

TAKE YOU PLACES
p.66

Meet the Birmingham Native Behind a  

VIRAL GOOGLE APP
p.23

See the naturally occurring phenomenon 
that exists only in these three places.

The outdoor issue

p.92
p.80

p.59

Everything you need to know about Alabama’s

longest free-flowing riveR  p.103

YOUNG PROFESSIONALS ISSUE

Join This Social 

NETWORKING GROUP
p. 11

How to Spend 

24 HOURS IN NASHVILLE
p. 58

Six Must-Try 

HAPPY HOURS
p. 51

P. 60
Millennial 
MEET OUR

Mayor

CHEERS
TO 10 YEARS OF
GOOD PEOPLE BEER

P. 71

OUR GUIDE TO 
EVERY SINGLE 

ARTIST PLAYING AT
SLOSS FEST

P. 79

SEE INSIDE

P. 91

THE TRAVEL ISSUE

Plus: 
College Guide,

Private & Preschools Guide
P. 101

Tips from an Expert

TRAVEL PLANNER
p. 24

Escape to a Tropical

ISLAND PARADISE
p. 56

Grab a Drink at this

GERMAN BIERGARTEN
p. 37

Birmingham’s spiciest, hottest, 
most mouth-numbing foods will take 

you places—and make you sweat
P. 67

ADVENTURE 
AWAITS  

Your Guide to Visiting 
6 National Parks Out West

P. 78

CHECK IN 
to the city’s totally 

trendy, one-of-a-kind 
AIRBNBS

P. 90
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Taste the Town on This 

FOOD TOUR
p. 11

The City’s Best Food  

DELIVERY APPS
p. 23

THE FOOD ISSUE

 sweet
treats Les 

Dames

- a -
BEHIND-THE-SCENES 

LOOK AT 
P. 61

P. 72

EMPOWERING 

WOMEN IN THE 

FOOD INDUSTRY
P. 90

Bottega

THE WOMEN’S ISSUE

30
POWERFUL
WOMEN

Meet the Inspiring Women Shaping Our State p. 71

How These Two Sisters Beat

STOMACH CANCER
p. 88

33 Ways to Entertain Your

HOLIDAY VISITORS
p. 95

Set Your Table 

FOR THANKSGIVING
p. 66
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THE HOLIDAY ISSUE

Recipes for an Easy, Elegant

COCKTAIL PARTY
p. 66

The City’s Best 

CHRISTMAS LIGHTS 
p. 53

Hit the Ice

HOCKEY IS BACK
p. 86

GIFT GUIDE

CREATIVE 
GIFT IDEAS 
FOR EVERY 

BUDGET
p. 79

 PAGE 47

HOLIDAYS 
AT HOME
simple, sophisticated  
décor inspiration
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Birmingham magazine | Located in the heart of the Magic City: 1731 First Ave. North, Birmingham, AL 35203 | bhammag.com


