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        Farmers Markets: A Guide to Fresh-Grown Food 32 Carousel Crafters: Chaffin Carousel Carving School 46

             Birmingham is On a Roll: The Growing Cycling Community 76 Parents’ Choice Awards 85

of southern cuisine    G  odfather

HOW FRANK ST I T T  SET T E STANDARD

EACH ISSUE CELEBRATES THE CULTURAL EVENTS,  
FLOURISHING FOOD SCENE, AND WARMTH OF BIRMINGHAM  
THROUGH LIVELY WRITING AND STUNNING PHOTOGRAPHY.   
SPECIAL ISSUES, INCLUDING OUR BEST OF BIRMINGHAM  
ISSUE, OFFER GREAT SPONSORSHIP OPPORTUNITIES.

The definitive 
guide to life in 
and around  
the Magic City

Paul Finebaum: From Birmingham to ESPN 22 Tailgating Tech: Tools to Amp Up Every Gathering 34

On the Road Again: Tour the Ultimate RV 48 Faith Before Football: Ministry is First for the Castilles 66

AUBURN UNIVERSITY'S 

BO JACKSON
UNIVERSITY OF ALABAMA'S 

JAY BARKER
FLORIDA STATE UNIVERSITY'S 

BOBBY BOWDEN
UNIVERSITY OF ALABAMA 

AT BIRMINGHAM'S   

BILL CLARK 

AND MORE

 
lessons
      fromlegends

PEOPLE   •   MUSIC   •   FOOD  •   ART  •  HOMES   •  PHILANTHROPY   •  FASHION  •  TRAVEL  •  BOOKS
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BIRMINGHAM MAGAZINE IS THE LONGEST-RUNNING LIFESTYLE 
PUBLICATION IN THE CITY, PUBLISHING CONSECUTIVELY FOR  
55 YEARS. IT’S SEEN BIRMINGHAM THROUGH THE YEARS,  
AND CONTINUES TO GROW AND CHANGE ALONGSIDE  
THE CITY IT SERVES.

Downtown Dining: 20th Street North 24 George McMillan’s FoodBar 28 Avondale’s Locally Sourced Café 32 
Trim Tab: Birmingham’s New Brew 34 Maria Taylor: Musical Motherhood 46 Handmade Fashion and Furniture 84

Vinho Verde: A New Favorite Summer Wine 34 Treat Yourself: The Best Spas in Town 52 The Rise of Regions  96

Alabama Goes Hollywood: Three Birmingham Film Directors 86 The Gathering Spot: Woodlawn Cycle Cafe 142

01_Cover_02js.indd   1

7/7/16   2:12 PM



48,680AVERAGE ISSUE READERSHIP

89 %PAID  
CIRCULATION

OUR READERS

44%
35%

UNDER 45

AGES 45-64

54%
WOMEN

ArtWalk: Meet the Woman Who Runs the Show 24 John & Jacob: Another Alabama Band in the Spotlight 42 
                        Backyard Prophet: Folk Artist Joe Minter 44 Organic Growth: Birmingham’s Yoga Community 80

70% have a
college 
degree

of our readers 
earn $100,000+ 
per year50%

WHEN COMPARED TO THE REST OF THE MARKET, BIRMINGHAM MAGAZINE’S READERS ARE:

201%more likely to own  
a luxury vehicle

34% more likely to own a second 
home or real estate property 71% more likely to have 

significant investments

PEOPLE PAY FOR IT

After 55 years of delivering unique and captivating content, people want to read Birmingham 
magazine–so much so that they will pay for it. And that level of reader commitment ensures 
a dedicated community you can reach with your brand and advertising message. 

SOURCES: SCARBOROUGH, 2016; CVC AUDIT, 2015
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»» Regular, targeted mailings 
to over 100 ZIPs

»» Additional branding 
powered by AL.com and in 
partnership with our sister 
publications in outside 
markets

»» Complimentary mailings 
to a selection of influential 
leaders, businesses,  
and key waiting rooms

»» Aggressive pricing and 
renewal opportunities 
mailed directly in homes

»» Bulk subscriber lists, 
including realtors,  
business groups  
including the Birmingham 
Business Alliance

»» Over 10,000 complimentary  
copies handed out yearly 
at magazine-partner 
events

Working with Birmingham Magazine was an  
incredible experience from start to finished  
project end. The advertising specialists made  
the process seamless with innovative ads and ideas 
that reflected my business as I had envisioned.
SHELLY SMITH, OWNER, PURE BARRE RIVERCHASE

NOVEMBER 2015 $4.99

DISPLAY UNTIL  12/1 1/ 15

bhammag.com

DISTRIBUTION

Barnes & Noble 
 
Birmingham  
International Airport

Books-A-Million

Costco

Urban Standard 

Walgreens

Walmart

Western

Whole Foods

Sprouts

Publix 
Little Professor
Piggly Wiggly  
Sam’s Club

SOURCES: SCARBOROUGH, 2016; CVC AUDIT, 2015
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Compelling Editorial Content

SEPT 16   |  Birmingham  |  61

LIVING

TRAVEL

Defining 
Greenville

This South Carolina city has gone 
through a revitalization, making it a 
destination for shopping, dining, and 

outdoor activities.

BY JULIA SAYERS
PHOTOS COURTESY OF VISIT GREENVILLE SC

DYLLIC. If there’s one word to describe 
Greenville, S.C.’s downtown, it’s that. 

Historic buildings are juxtaposed with 
modern ones; shops nestle next to sidewalk 

cafes and crowds of people happily meander in and 
out, making their way down the tree-lined street. 

 TRAVEL  DWELLING  GOODS

RENAISSANCE BIRMINGHAM ROSS BRIDGE GOLF RESORT & SPA 
4000 Grand Avenue  Hoover, AL 35226  t: 205.916.7677  rossbridgeresort.com

A part of the Resort Collection on Alabama’s Robert Trent Jones Golf Trail

PROUD TO BE BIRMINGHAM’S BEST
Thank you, Birmingham, for voting Ross Bridge Resort & Spa as the Best of Birmingham. 
We are honored to be named Best Hotel, Best Golf Experience, Best Spa and Best 
Staycation Hotel in the Magic City. Ross Bridge is proud to set the standard for Four 
Diamond luxury in the Birmingham-area, and offers everything from a tranquil on-site 
spa to championship golf and terrific dining. Experience our world-class spa, a round 
of golf, or a stay at the Castle and see why we are named as Birmingham’s Best. 
We look forward to welcoming you to the Renaissance Birmingham Ross Bridge Golf 
Resort & Spa.

To make a reservation, call 205.9167677 or visit www.rossbridgeresort.com.

PCH2879ROSS_BestOf_BhamMag.indd   1 7/21/16   3:43 PM

The natural waterfalls on the Reedy 
River are the centerpiece of Falls Park. 
The suspension bridge above provides 
unobstructed views of the falls.

16  |  Birmingham  |  AUG 16

SOUL

MUSIC

Homegrown 
Music

 These Alabama natives have seen Birmingham 
through thick and thin—and they plan on always 

playing rock ‘n’ roll in the Magic City. 

BY SARAH COOK
PHOTOS BY KELSEY FREEMAN

RIENDSHIP HAS ALWAYS COME FIRST 
for four Alabama natives who decided to 
start a band inside a repurposed carwash 
in Homewood about 10 years ago. Today, 

they’re still jamming out in the same spot off Central 
Avenue, now named Ol’ Elegante Studio (the space 
doubles as a recording studio for local artists).

 MUSIC  CARING CITY   AROUND THE BLOCK   ARTS  BOOKS  MY BIRMINGHAM 

F

EVERY ISSUE INCLUDES 
SOMETHING FOR EVERYONE,
COVERING A VARIETY OF TOPICS:

SOUL:
CARING CITY: Local charities and feel good  
stories in and around Birmingham

ARTS: Profiling exhibits, events,  
and local artists who stand out

MUSIC: Up-and-coming bands,  
music festivals, and popular concerts

LIVING:
TRAVEL: Where to visit in the  
Southeast region and beyond

DWELLING: Beautiful spaces  
and places in Birmingham

STYLE: Trend stories and up-to-date 
fashion from the area’s best stores

TRADE:  
SUCCESS STORIES: Local business people and 
entreprenuers share their stories

TABLE:
COOKING: How-tos, recipes, and what’s in season

MENU:
RESTAURANTS: Where to dine out in the city



Voted Best Niche Publication in the State for 2015 by the Alabama Press Association

108  |  Birmingham  |  SEPT 16 SEPT 16 |  Birmingham  |  109

GeorGe BarBer’s motorsports
passion led to the creation of one 
of BirminGham’s top attractions.

ON TRACK
PROGRESS

108  |  Birmingham  |  SEPT 16

George Barber stands on the track  
with a 1955 Lotus 9 from the  
Barber Museum collection. 

BY CARY ESTES 

PHOTOS BY JAMES ACOMB  i ASSISTED BY ANDI RICE

MARCH 14  |  Birmingham  |  65JULY 16  |  Birmingham  |  45

catch the vibe

Photographer:  LIESA COLE  
Producer, 1st photo assist: STAN BEDINGFIELD 
Photo Stylist:  MARYBETH WETZEL 
Stylist Assistant: LAUREL WILSON
Wardrobe Assistant and Beauty Supervisor:  
SHELBY MCDONALD
Production Assistant: GLENN WETZEL
Hair and Makeup: ERIN WEST, JOANNA  
SUMMERS AUTERSON, MADISON LAGROVE, 
CAYLA THORNTON, AMANDA FOLEY,  
ALEX YARBER all of Aveda Salon
Models: SOPHIE OLZAK, BRITTANY DAY,  
JESSICA HOUSTON all courtesy of Real People
Location: CUKORAKKO FESTIVAL 
at HorsePens 40 - cukorakko.com

festival flair
 

Short shorts can be flirty, sexy, and fun—but still tasteful. ON BRITTNEY: Orange/fuchsia stripe top by Free People, 
$108, purple floral short by Free People, $58, both at Belk. Gold necklaces from Charm. Flash Tattoos by Lulu DK, $22/pack, 
at Gus Mayer. ON JESSICA: Fringe pastel kimono by AS by DF, $248, at Gus Mayer. Sleeveless skull tee by Chaser, $59.50, 
ivory denim cutoffs by Free People, $98, both at Soca. Jasper beaded necklace turquoise slab and CZ bead, $245, by S&H 
Designs (205.914.4801). Ivory horn sunglasses by Illesteva, $180, at Gus Mayer.  ON SOPHIE: Brown exaggerated tee by Free 
People, $88, mustard bralet by Free People, $20, dark wash cutoff shorts by Free People, $68, all at Belk. Gold headband 
by Deepa Gurnani, $58, snake-trimmed sunglasses by Tory Burch, $175, both at Gus Mayer. Brass earrings, $40, by S&H 
Designs (205.914.4801).  Hula hoops provided by hoopforfitness.com

W 
WITH SUMMER MUSIC FESTIVALS IN FULL SWING, 
we've noticed there's a special vibe to festival fashion. It 
is a limitless bounty of dip-dyed, embroidered, tasseled, 
off-the-shoulder fashion with layers of funky jewelry. 
This look can be pulled off in a tasteful way that's still 
comfortable, boho-friendly, and appropriate for music  

 
fans of all ages. So no matter if rock, bluegrass, folk, or 
country is your thing, here's your excuse to ditch that 
boring old t-shirt and don something more appropriate 
for getting your music on. With Sloss Fest coming up 
quickly, these looks are perfect for it and all other music 
festivals this season.

86  |  Birmingham  |  AUG 16 AUG 16   |  Birmingham  |  87

Three Birmingham Filmmakers  

with Hollywood Resumes

By Jeremy Burgess  |   Photos by Wes Frazer

to

ULTI MATE
THIRTY-ONE ACTS ARE SLATED TO HEAT UP MULTIPLE STAGES BENEATH BIRMINGHAM’S HISTORIC 
BLAST FURNACE FOR THE SECOND ANNUAL SLOSS MUSIC & ARTS FESTIVAL, JULY 16 AND 17. WITH 
NOTABLE HEADLINERS LIKE DEATH CAB FOR CUTIE AND RYAN ADAMS — ALONG WITH A LONG LIST OF 
WORTHY UP-AND-COMERS — THIS TWO-DAY PARTY IS LIGHTING A FIRE UNDER ALABAMA’S EVOLVING 
MUSIC AND ARTS SCENE. MARK YOUR CALENDAR ( AND BUY YOUR TICKET ) NOW. 

t
h
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BY SARAH COOK
     P H O T O S  B Y  A N D I  R I C E  A N D  C O U R T E S Y  O F  

R E D  M O U N TA I N  E N T E R TA I N M E N T

to
GUIDE

ULTI MATE

JULY 16   |  Birmingham  |  77

FEATURE CONTENT THAT DIGS DEEPER: In addition to our regular sections, each issue includes feature 
stories. These articles find the untold stories; tell the history of people, places, and things; offer guides to 
events; or share the results of annual polls, such as our Best of Birmingham feature. These are the stories 
that really give a deeper look into our city.



Experience the Brand
WE HOST EVENTS AS UNIQUE AS OUR PRODUCT

Birmingham magazine events are unparalleled in the market; they support our content and our marketing partners, 
while making a statement in the city’s social scene. Our Best of Birmingham and Women Who Shape the State 
events are just a few of our top-notch, well-attended events held each year.

BEST OF BIRMINGHAM

BEST OF BIRMINGHAM: A celebration of our annual Best of Birmingham winners.
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WOMEN WHO SHAPE 
THE STATE: This 
event is in its fifth 
year and continues to 
highlight outstanding 
female leaders from 
across the state.

BEST OF BIRMINGHAM

The Women Who Shape The State Class of 2016



Inspiring Weddings

BY THE NUMBERS
Birmingham magazine readers are in the top 
3% of people who will spend $100k or more on 
their wedding. Birmingham magazine has more 
female readers age 18+ and working women 
earning $75K+ than any other local publication.

We have more readers in both categories for 
first and possibly second weddings in the 21-34 
and 35-44 age groups; and 54% of our readers 
are female.

TWICE A YEAR, WE PUBLISH  
BIRMINGHAM WEDDINGS &  
CELEBRATIONS, A LOOK INTO 
LOCAL WEDDINGS, BRIDAL 
VENDORS, AND MORE. FROM 
GOWNS TO CATERING TO 
FLOWERS, IT’S THE BIRMINGHAM 
BRIDE’S SOURCE FOR IDEAS.  
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12  |  Weddings  |  summer/fall 2014

logos of love 
G et the word out

09_HollyHollon_06lm.indd   12 7/9/2014   1:05:16 PM

Summer/Fall 2014   |  Weddings  |  13

When deSigner and calligrapher Holly 
Hollon got engaged, she wanted to create a spe-
cial wedding logo to connect the events and de-
tails surrounding their union.

The owner of Holly Hollon Design & Callig-
raphy took the initials of her and her groom’s 
first names and created an intricate design that 
represented the couple. 

“My initials are HC and my husbands are 
CH,” Hollon says. “I thought this was so cool 
that they were opposites, so I wanted to high-
light this. I love the way people will carve their 
initials on a tree around a plus sign, so I did the 
same thing, but just extended one of the lines to 
create a cross, which represented that our mar-
riage is based on Christ.”

The logo was on her invitations. She also 
placed the image in a wreath at the wedding, 
with their wedding date anchoring the image at 
the bottom. 

While the intricate design may sound like 
something more fit for a designer such as Hol-
lon, she says wedding logos are becoming more 
popular, and there’s no reason every couple — no 
matter the size of the celebration — shouldn’t 
create one to symbolize their union.

“I think any couple could use a wedding logo, 
large or small wedding,” she says.  “A small wed-
ding may not use it as much as a large wedding, 
but it is still a nice detail to have.”

Hollon says the list is practically endless 
when it comes to where to use your logo. From 
the actual invitation, to save the dates, engage-
ment parties and the program to cocktail nap-
kins, koozies and cups, an appropriate logo can 
tie all your events together. She says many cou-
ples even have their logo embroidered on a table 
or aisle runner that can also serve as a keepsake 
for the couple after their big day. 

Hollon cautions using them too much, 
though.

“I would recommend not using is everywhere 
and picking a few places to highlight it,” she 
says. “You do not want to overdo it. I also think 
it is nice if you have a few graphic elements to 
use so you can mix it up and not have the same 

logos of love 
Design a wedding logo that speaks to you 

as a couple now and in years to come.

using the initials of the couple’s first names, 
holly hollon created a wedding logo for this 
invitation suite. TOp: hollon incorporated a 
couple’s beloved dogs in another logo.

By laura mcaliSTer
phOTOS By kelly cummingS, 

STephen devrieS and  

STacy richardSOn 

09_HollyHollon_06lm.indd   13 7/9/2014   1:05:46 PM

40  |  Weddings  |  winter/spring 2013

One Of the mOst enjOyable ways tO  
express yOur style On yOur special 
day is tO select a dress that reflects 
yOur persOnality.  the bridal trends we 
are seeing speak tO being unique, such 
as use Of cOlOr and intricate details. 

reception look: Monique Lhuillier Jules Corset, $4,400, 
Monique Lhuillier Jules skirt, $3,300, Oscar de la Renta silver 
d’Orsay pump, $795, Bride’s Head Revisited double birdcage, 
$200, all from Ivory and White; 18-carat white gold oval dia-
mond hoop earrings, $2,650, from Levy’s.

featured art: "Paintant No. 2," Fabian Marcaccio (Argen-
tinian, born 1963), 1996-97, water and oil based paint on canvas 
and plastic, copper tubing and nylon ropes, Collection of the  
Birmingham Museum of Art

56  |  Weddings  |  winter/spring 2013

Weddings_11lnb.indd   7 1/15/13   1:09 PM
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136  |  Weddings  |  summer/fall 2015

*G0
Bright
& Bold

Today’s weddings don’T have To 
be shaded in sofT pasTel paleTTes. 
brighTen your big day wiTh some 
of These colorful ideas.

Styled by Callie aldridge blount
Photos by stePhen DeVries

*Flower Power stop and smell the roses with this vibrant, four-tiered beauty from 
the Cakery (theCakerie.net) in Mountain brook. the interplay of white with a hand-painted 
watercolor floral motif gently leads to stunning, vivid sugar flowers topped by the gold monogram 
of your choosing. Color meets classic in this southern take on a brightly-hued staple. 

07_PopOfColor_07LB.indd   136 6/19/15   9:42 AM
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LEVERAGE YOUR BRAND IN MEANINGFUL WAYS  
BY ADVERTISING IN BIRMINGHAM MAGAZINE  
AND BIRMINGHAM WEDDINGS & CELEBRATIONS. 

2017 Editorial  
Calendar
January
The 55th Anniversary Issue

»» 55 Icons of Birmingham

»» Best Doctors & Medical Profiles
Space: 11/14/16  Materials: 11/18/16

February
The Love/Mardi Gras Issue

»» Honeymoon Travel

»» College Profiles

»» Private & PreSchool Guide

»» Diversity/Black History

»» Travel
Space: 12/16/16  Materials: 12/20/16

February Weddings
»» Weddings

Space: 1/4/17 Materials: 1/6/17

March
The Family Issue

»» Health: A guide for  
Family & Kids

»» Best of Birmingham’s  
Family Edition

Space: 1/12/17 Materials: 1/19/17

April
The Home & Garden Issue

»» Birmingham’s Most Beautiful 
Homes & Lake Homes

»» Home & Garden Feature

»» Top Attorneys

»» Travel
Space: 2/8/17 Materials: 2/15/17

May
The Travel Issue

»» Outdoor Living

»» Mother’s Day Gift Guide
Space: 3/15/17 Materials: 3/22/17

June
The Summer/Men’s Issue

»» Guide to Summer 

»» Father’s Day Gift Guide

»» Travel

»» Men’s Health & Fitness
Space: 4/13/17 Materials: 4/20/17

June Weddings
»» Weddings

Space: 5/1/17 Materials: 5/5/17
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July
The Music Issue

»» Travel

»» Music & Festivals Resource Guide

»» Young Professionals/Millennial 
Business 

»» Wealth Management Profiles
Space: 5/17/17 Materials: 5/24/17

August
The Beach Homes Issue

»» Beach Living/Beach Homes

»» Senior Lifestyles & Retirement 
Section

»» Alabama College Guide

»» Private & PreSchool Guide
Space: 6/14/17 Materials: 6/21/17

September
The Best of Birmingham Issue

»» Best of Birmingham 
Space: 7/12/17 Materials: 7/19/17

October
The Food Issue

»» Medical Champions of Care

»» Food Lover’s Guide to Birmingham

»» Best Venues

»» Travel
Space: 8/16/17 Materials: 8/23/17

November
The Women’s Issue

»» Women Who Shape the State

»» Women’s Health & Wellness Section

»» Great Places to Work

»» Holiday Gift Guide 
Space: 9/13/17 Materials: 9/20/17

December
The Holidays Issue

»» Holiday Gift Guide

»» Autos Special Section

»» Travel 
Space: 10/11/17 Materials: 10/18/17

January 2018
The Health Issue

»» Health & Medical Issue	

»» Physician Profiles
Space: 11/8/17 Materials: 11/15/17

2017 Editorial  
Calendar

Cancellation requests past the space 
reservation deadline will not be 
honored. Ads bill the month prior to 
the issue. Ex: February issue bills in 
January, March bills in February, etc.

The Second Coming of St. Paul 26 The Big Picture: How One Creative Firm Sees It 44 Celebrate Oktoberfest 54 
Travel to Greenville, S.C.  61 24 Hours in Birmingham 120 Where to Find the Best Hot Wings 138

THE RESULTS ARE IN!
PAGE 84

BARBER’S 
TRACK

PROGRESS
PAGE 108

Vinho Verde: A New Favorite Summer Wine 34 Treat Yourself: The Best Spas in Town 52 The Rise of Regions  96
Alabama Goes Hollywood: Three Birmingham Film Directors 86 The Gathering Spot: Woodlawn Cycle Cafe 142

01_Cover_02js.indd   1 7/7/16   2:12 PM01_Cover_01LNB.indd   1 4/7/16   11:58 AM

Men’s Fashion: Style for a Night on the Town  64 Innovation: How Birmingham is Becoming a Startup Hub 76  
Summer Beer: Saison and Gose 36 Botanical Gardens: A Native Plant Oasis 72 Hero Donuts: The Latest Craze 84

Behind the Scenes at Saturn 20 Visit Belle Chevre Creamery 38 Port: The Perfect After-Thanksgiving Drink 42
A Scenic Lakeside Retreat 51 Holiday Place Settings 54 Chow Down on These 7 Turkey Dishes 113

THE WOMEN’S ISSUE

THE GROWTH OF  
PURSELL FARMS

PAGE 78

FALL FOR THESE 
FASHION TRENDS

PAGE 86

A STORY OF  
SURVIVAL

PAGE 92

30 
 INSPIRATIONAL 
WOMEN

PAGE 63



Beyond Newsstands

TTake your advertising campaign  
to the next level by extending your advertising  
campaign to Birmingham magazine readers online. 
We can target readers wherever they are,  
increasing frequency and impact.
	

	 · BANNER ADS

	 · RESPONSIVE RICH MEDIA

	 · VIDEO

	 · REMESSAGING

Sponsored Content
Reinforce your expertise and value to your  
customers in a non-intrusive, authentic way.  
We offer both print and online positioning  
for your brand story. 

Birmingham Buzz
Every week, we publish and push out the most  
comprehensive coverage of what’s happening and 
worth attending in Birmingham. Readers look 
forward to reading the upcoming weekend’s events, 
as well as features on local establishments. The 
Birmingham Buzz email newsletter reaches 9,500 
Birmingham residents. Premium, dedicated email 
advertising options are available.
 
Social Media

A POWERFUL 
PARTNERSHIP
     
Birmingham magazine is 
a part of Alabama Media 
Group along with AL.com, 
the state’s largest news and 
entertainment network. 
All Birmingham magazine 
content is published on 
AL.com where we attract 
the same influential audi-
ence, offering advertisers 
additional opportunities 
to reach their customers 
while also leveraging the 
best ad delivery technology 
available. 
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DIGITAL DISPLAY ADVERTISING



S
2017 Rates

SCHEDULE YOUR ADS TODAY FOR UPCOMING ISSUES
2015 ADVERTISING RATES

STANDARD POSITIONS OPEN 3X 6X 9X 12X

Full	 	 $3500	 $3343	 $3010	 $2769	 $2443

2/3	 	 2880	 2764	 2488	 2289	 2073

1/2	 	 2268	 2177	 1961	 1804	 1668

1/3	 	 1760	 1689	 1519	 1397	 1261

1/6	 	 1179	 1132	 1018	 935	 850

PREMIUM POSITIONS

Spread		 $5666	 $5438	 $4935	 $4634	 $4328

1/2	Spread	 4570	 4386	 3948	 3619	 3290

Back	Cover	 4477	 4284	 3981	 3849	 3246

Inside	Front	Cover		 4234	 4052	 3800	 3559	 3078

Inside	Back	Cover		 4234	 4052	 3800	 3559	 3078

1/4	page	positions	are	available	for	some	special	sections.

1731 First Avenue North
Birmingham, AL 35203
205-325-3343
AL.com/bhammagMAGAZINE

WEDDINGS ISSUE 

AD SIZE OPTIONS 

	 FULL PAGE		  $2995  

	 HALF PAGE     		  $1795  

	 QUARTER PAGE 	 $995

FEBRUARY WEDDINGS
Space: 1/4/17 Materials: 1/6/17

JUNE WEDDINGS
Space: 5/1/17 Materials: 5/5/17

Beyond Newsstands

I have advertised with Birmingham magazine 
for several years because their audience is loyal 
and has buying power. Whether it’s a print ad, 
event sponsorship or community engagement 
opportunity, I always get incredible value with 
my advertising dollars.
CURT MORRIS, OWNER, LA-Z-BOY FURNITURE GALLERIES



HIGH IMPACT ADS

Birmingham magazine has 
more than 20 different ways 
to make your advertising 
stand apart from the 
competition including:

»» French Door Covers

»» Printed Polybags

»» Posters

»» Inserts

»» Belly Bands

»» Tippings

»» Reader Service Cards

»» Business Reply Cards

»» Bind-In Cards

»» Gatefold Covers

»» Gatefold Ads

»» Double Gate Ads

»» Advertorials

»» Cover Flaps

»» Bind-In Cards

»» Fold-Out Tabs

»» Ride Along Outserts

»» CD/DVD Carriers

»» Post-It®®Notes

»» Stickers

STANDARD ADVERTISING SPECS
• PDF/X-1a with all fonts embedded. 

• PDF should be exact ad size. 

• No printer’s marks or extra whitespace.

• 300 dpi images

• CMYK Colorspace

• Output intent: U.S. Sheetfed Coated v. 2

ADVERTISING INQUIRIES:

Deidra Perry
205.325.3343
dperry@al.com

alabamamediagroup.com/bhammag

MAGAZINE SPECS
»» 8.375” x 10.875” Trim 

Size
»» .125” Bleed On All 

Sides

»» 7.375” x 10” Live Area
»» Perfect Binding
»» 133 Line Screen

WIDTH HEIGHT

Full Page, Bleed (including .125” 
bleed)

8.625” 11.125”

Full Page, No Bleed 7.375” 10”

2/3 Page, No Bleed 4.625” 10”

1/2 Page Horizontal, No Bleed 7” 4.875”

1/2 Page Vertical, No Bleed 3.5” 10”

1/3 Page Vertical, No Bleed 2.25” 10”

1/3 Page Vertical, Full Bleed 2.8” 11.125”

1/3 Page Square, No Bleed 4.625” 4.875”

1/4 Page, No Bleed 3.5” 4.875”

1/6 Page Vertical, No Bleed 2.25” 4.875”

2 Page Spread, Full Bleed 17” 11.125”

2 Page Spread, Gutter Bleed Only 16.25” 10.375”

1/2 Page Spread, Full Bleed 17” 5”

1/2 Page Spread, Gutter Bleed Only 16.25” 4.875”

AD SIZES

Specifications
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